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The original Cracker Barrel branding delivered strongly on Signal 1, scoring 149, and
Signal 3, scoring 154, compared to new branding. Signal 1 and 3 are essential for
engaging the TraditionType audience segment.

The setting's rustic charm and warmth appeal to a sense of nostalgia, comfort, and safety,
projecting a place of simple happiness and cultural heritage.
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>100 INDEX means values signals are more likely perceived by audiences

The new Cracker Barrel branding is less aligned with the TraditionType audience,
scoring a 108 on Signal 1 and a 117 on Signal 3, significantly less than the original
Cracker Barrel branding. It is more aligned with AchievementTypes, scoringa 114 on
Signal 2, 20 points higher than the original. It also has a higher signal for PurposeTypes

scoring 36 points higher on Signal 5 compared to the original branding.

The setting strongly resonates with values of creativity and price-consciousness,
blending traditional and artistic signals.
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